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a/ The market designations are those used in Nielsen's 2003 Media Research (DMA).  The markets numbered 1-211 are ranked by DMA television households.  The markets in Alaska, Hawaii, Guam, Puerto Rico, 

the Virgin Islands, and Northern Mariana Islands are numbered 212-225. 
 
b/ Excludes 19 UHF channels reassigned for land mobile use and not available until further FCC action. 
 
c/ VHF and UHF channels allocated for commercial use but used by non-commercial educational stations are included with non-commercial channels. UHF channels reassigned for land mobile use and not 

available until further action by the Commission are excluded. 
 
d/ May include stations licensed but not on the air. 
 
e/ May include stations not licensed but on the air with program test authority. 
 
f/   I. All communities in DMA. 
     II. Communities within 55 miles of DMA title city (according to the maps in Television Digest's Cable and Station Coverage Atlas). 
     III. Communities within DMA but more than 55 miles from title city. 


